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% of US adults whouse: YouTube Facebook Instagram Pinterest TikTok Linkedln WhatsApp Snapchat Twitter(X) Reddit BeReal

Total 68% ar% 3% 3% 30% 29% 2T% 2% 2% %
Men 59% 9% 18% 26% n% Es 2% 26% 2% %
Women 54% 50% 0% 20% a% 2% 19% 7% 5%
White 69% 4% 6% 28% 0% 20% 25% 2% 2% Y
Black 4% 6% 28% 39% 29% n% 25% 2% 1% 1%
Hispanic 66% 8% azs ag% 23% 54 3% 25% 23% a
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HHI: 430k 63% 6% F. 3 36% 13% 26% 27% 18% 12% Y
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HHI $75k+ 8% 54% any "% 3% 3% 25% 29% 30% 5%
High school or le: 63% am 26% 36% 10% 25% 26% 15% 1% Y
Some college 50% az% 8% 28% 23% 32% 24% 2% an
College+ 0% 55% 8% 26% 3% £ 23% 20% 0% a5
Urban 66% 53% a% 6% n% 3% 29% 2% 29% ax
Suburban 68% a0 6% a 36% 0% 26% 26% 20% .~
ral 0% 8% 6% 3% 18% 20% 27% 13% 14% 2%

Published by MarketingCharts.com in February 2024 | Data Source: Pew Research Center

Based on a May-September 2023 survey of 5,733 US adults (18+) | of English speak
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https://www.marketingcharts.com/digital/social-media-232154
https://www.marketingcharts.com/digital/social-media-232154
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No. Program Name Chan. TVR No. Program Name Chan. TVR

1 EBHNRBELEHRELEER FTV 2.80 1 HRERESESEAMS FTV 3.67

2 REIVENORTHFZEEM#RES SANLI 1.78 2 EEBNKShowZZEFHEEHE CTV 232

3 ESRINEZE TV 1.12 3 ERMBEBRLAAE SANLI 2.22

0 4 Bsmek SANLI 1.07 4 BREASRIIEYEE SANLI 1.74

0 5 RisaZRETER SANLI 0.97 5 ENEREERLFIES )\ & — i i CTV 1.40

w0 6 1300BHERBLEHE=RE FTV 0.72 6 FEEEPIKFRBELA TTV 1.35

o 7 BB GTV-D 0.71 7 FRIRKHEFRIREFEE FTV 1.28

. 8 HRTCLEIAZE FTV 0.68 8 GIEMEEGRERRK CTV 113

? 9 1900EisREEisESE SANLI 0.68 9 HREWMRAUTOSZEREEH FTV 1.01

? 10 HERECEEZBERM CTS 0.66 10 XA &EEIVENORTHFZEH ETTV 0.78
o I EEN Hithih/ =55

- No. Program Name Chan. TVR No. Program Name Chan. TVR

o 1 FaeENHE SETN 1.15 1 KRESH CTV 1.10

o 2 DEEIEE TVBS 1.06 2 TERVFEEIRITEE ETTV 0.73

’ 3 BERAR FTVN 1.04 3 ERVFHERTERERE CTS 0.71

4 EEWEAZR2200 SETN 1.04 4 BB RFEIVENORFFZEY SL2 0.70

5 EHE TS SETN 1.01 5 EBlRthERIRgssi GTV-1 0.63

6 EEMEZR2100 SETN 0.92 6 ZEEEEBAREWNS VLJP 043

7 HREED TVBSN 0.87 7  1700EEEABAREMS V0LP 043

8 HHEIREFEEERE SETN 0.81 8 MERLBIE STV 042

9 FAREZ ET-N 0.78 9 2200x=E%{EE UBN 0.37

10 ZFE F HEELABEES SETN 0.74 10 1300=&i%{E:E UBN 0.36

4 BRIZRIR : Nielsen Arianna, 2024/02/19-2024/02/25




8

Me?EDrive MARKETING STRATEGY 2= [OEL)
TR MR

ULEASMEEMER
s HEARI RIS E - BRI e T MIHH TR

s ES1THERIEEE
MediaResearch@mediadrive.biz
02-2509-5557#120




