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https://www.bnext.com.tw/article/78521/podcast-soundon-report-2023-trends
https://www.brain.com.tw/news/articlecontent?ID=52066&sort=#OPKUzZbi
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https://www.bnext.com.tw/article/78521/podcast-soundon-report-2023-trends
https://www.inside.com.tw/article/34481-
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https://buzzorange.com/techorange/2024/03/12/gamify-omnichannel-shopping/
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https://www.bnext.com.tw/article/78521/podcast-soundon-report-2023-trends
https://www.bnext.com.tw/article/78595/live-commerce-martech-sanzhiyang-cn
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it 2020 Q4% 2023 F£Q3 « FR T PEIFMEIELSN « ERZEXFEAZELHFLERANEDEEL - RAMNEZ(ER TikTok WER - ENRFEFERAREERTER

Be - IEfEL - TikTok @ Z HARBRAENRAENIERENWES - hEFEAFZENEEZKIR -
THAEERIE Z HRHBERRTANEAEEEER TikTok REE/SHAMERMMENG

B EDWHBEMT —52 (+104%) - T—EZAMNE2ER TikTok 2R 7 BREHrHE/EFC e Changing Ways in Which Gen Z Uses Social Media :.,.: marketing

"% change since Q4 2020 in the number of Gen Z, outside China and India, who use
these platforms for the following reasons” (chart shows biggest increases and decreases)

BN Y 90% - ERTHATERINMTARE "ESFEARTKTok FREEMBERIE , 4857 -

TikTok: follow/find info about products & brands
TikTok: keep up-to-date with news/the world
TikTok: message friends/family

EEMBEETEMNSEEEL 2% - 2 M4 IREREZ D0 3 IREF R BEHR - £ TikToksg
ZMBAEAR/RARMARBIEIT 69% - A InstagramBE &M R4A AR/ R ARNARIEIN T 28% -

TikTok: post/share photos or videos
Instagram: message friends/family
Snapchat: message friends/family

TikTok: ind funny/entertaining content
Reddit: keep up-to-date with news/the world

EFH Sna PChat 'E;% ﬂ/u\EuiﬁDuT 11% ° 1E$ = E{E:FIL:? ﬂ/u\ﬁ}E*E F‘q rﬁﬂ:%ﬂﬁﬁﬁiﬁﬂ /J—lel\ B Pinterest: find funnv/entertalinfnqcument
ZWERZ 2R XBEMBLEHAR/RA (-22%) - vk S ———
BENE  #AMESEESEEN  ESHAR/BREANTNEEAMEL - flll - 2 PiELE S —

hed on

?ﬂzﬁt/béﬂém@(x%) Z e th B R LinkedIn (-21%) * X (-19%)  merea

A FEZEH Reddit

veys of 45,915 Gen Zers outside China

+104%
+90%
+69%
+38%
+28%
+11%
+9%

-16% I
-19%
-19% N
-21%
-21%
-22%

-25% [

rketingCh com in February 2024 | Data Source: GWI
and India ages 16-26 in Q3 2023 and 27,047 in Q4 2020

FPinterest (-19%) R&EXBMAYAS - MEH TikTok EXBEBASIEMT 9% -

ME B ZEEE [ GenZ Full Report]

4 ERAGE : 2024/03/11 marketing charts, ; FAEEAR : 2020Q4~202304 ; A : EIKZHRETHRECR ¥ PEMEIERX)
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https://www.marketingcharts.com/demographics-and-audiences/teens-and-younger-231084
https://www.marketingcharts.com/digital/social-media-231545
https://www.marketingcharts.com/digital/social-media-231545
https://www.marketingcharts.com/demographics-and-audiences-232340
https://www.gwi.com/reports/gen-z
https://www.marketingcharts.com/demographics-and-audiences-232340
https://www.marketingcharts.com/digital/social-media-232154
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Bk VES: R/ R
No. Program Name Chan. TVR No. Program Name Chan. TVR
1 ZEBHEEELIZRR FTV 3.14 1 HRERESGHLEAHMIS FTV 3.61
2  REREIDAZIKEN I SANLI 1.76 2 BHRRAGERNEYEE SANLI 2.37
3 HEHReg2LEmErEER SANLI 1.14 3 EEIKKShowZEHEEHE CcTv 2.30
4 BESmeERHTERTER SANLI 112 4 BRBERAANE SANLI 2.23
5 B2 IICARRY TTV 1.04 5 TEEFEPIHFRBRELA TTV 1.82
6 BEBEHBERLEHRED FTV 0.81 6  EEREEELSEE )\ & — R CTVv 1.57
7 1900t EEEEELER SANLI 0.81 7 SIWEYEEGRSRA CcTv 1.17
8 1300BHEEELIZRR FTV 0.74 8 HISTKUFRIFEBTE FTV 116
9 EEIEETEBEME UG CTS 0.72 9 HFEHMEBCAUTORZEEEH FTV 1.00
10 &7 CTS 0.68 10 X7 E&EEEPPAERK ETTV 0.94
I EEN Hithih/ =55
No. Program Name Chan. TVR No. Program Name Chan. TVR
1 VEEIEBE TVBS 101 1 KESH CTv 1.06
2 BEERAR FTVN 1.00 2 RO EBIRTEE ETTV 0.64
3 ¥ﬁé\/%*7JD5EE SETN 1.00 3 TEROEBRTEBERE CTS 0.61
4  BEERER2200 SETN 0.98 4 BB RERIVENORT-FFZEH SL2 0.60
5 —’E:E%;‘:Tfé SETN 0.92 5 WMEBERUHBRBEEEBEA VLIP 0.58
6 IFNERAIAR UBN 0.89 6 ABUIEZEEKREER VLIJP 0.54
7  EEHMELR2100 SETN 0.88 7 ZEEBBAREWRE VLIP 0.53
8 EHEBY SETN 0.86 8 112BFESPEIKPRA FTVN 0.44
9 BSERURER ET-N 0.85 9 H23 24NBAEVSH VLSPT 043
10 =HEES SETN 0.84 10 XEHEEIE STV 043

4 SiI2RIR - Nielsen Arianna, 2024/03/11-2024/03/17
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