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? 11 X7 EEEERMEM AR CTS FRBHRE 0.81 11 SERUREHEAY ET-N #rEMEER 0.98
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16 MBsE29 TV F8% 0.65 16 BRagBRHTERZEHR SANLI B EEE 0.92
17 1300EmEBARREE FTV MErEEER 0.63 17  FENEAIAR UBN HM&EEA DT 0.83
18 WMRRERLZEHEEABZE FTV EfiRE 0.63 18 1900EiREEEEE L =R SANLI FEmEEEE 0.78
19 HFEREEMH)N\G BN CTV ElIFEEER 0.61 19 EREAEMRFHISH2MR DaAi Hfh&iH 0.75
20 FHIZMAZE CTS *BFh 0.59 20 S4EEE SETN #EMEHE 0.74
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1.68
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1 ZEBHEBEAEREH FTV EmEEEE 1.44
2 HBRESEEALHS FTV  tr&tiRss 1.08
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4 FERBKNESZEAMES FTV  tr&tiRss 0.78
5 MmBE29 TV  E&¥hR 0.70
6  EEREEELPEE )\ & — R CTV ®BEHRE 0.69
7 HIEMAZE CTS F@EhR 0.67
8 XAEEHEEERMCIEEZR CTS HEHRE 0.65
9 RKRESHF-_IREBEZEEA X CTV =8 - kE&E 0.64
10 1830#E%/)\# TV  RB% 0.59
505% A E
No. Program Name Chan. Type TVR
1 ZENEBEAESER FTV EmgEEs 4.88
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6  EEREEREPIEE )\ S — IRk CTV ®BERE 1.47
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10 Em—HHAXETHRE
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Chan.
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TVR
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