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What are the main reasons that you pay for an audio streaming service?
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eMarketer A ZEERES I LA HE IR

ERBEIARBBFIEHAR - eMarketersifg Y =EHERES X LG ETE © Us TV Ad spending, 20162021
billions, % change and % of total media ad spending
SEEXFHERESHNREREEMRROSY - £716.58%=7T - BRIEMM2017 o129 165 7193 Sr222 7403 7417
FQILFEMIT27.2837T - RIE - ERMPTIhERERBEREESST HAEEAIE
TPEE34.9% - B¥EE12021FE#E FBEE30%LLT -
eMarketerfy B Z & EMonica Peart®/R : "fE2016F M REBREBBH A
HEPERE - eMarketerff 5t SEERESHEERNE - 2 - BREGKES

MRRBEEFEHNER - SRMBZIREEREIRNERER LEEROTTER

E/ﬁ ZA n
A= e 2016 2017 2018 2019 2020 2021

HEEBIENEBEERESTR  MANBER (B "HE%K" ) :oj;::c::;:"dj;; % change % of total media ad spending
(cord-cutters ) - It ABBREETHET HENBEREZ - eMarketerKIgIE St ll e
B2017F E2021 FMARIEGE AL - SELE - FI2021% - SUREABISSE  USPayTVNonviewers, by Type, 20162071
TERUKTEERBIEOAY (R "EH%" ) (cord-nevers) -

SE18H M FWEI R IEISERI22208 A - [h2016E121833.2% - HEES
HeMarketer Z BIFFFAMEHI1540B A - B - ZEMEANESESEBME _ o me 4w
5.8% - ZZRI34408 A -

eMarketerf9 & ;xZ 2 #TEMChris Bendtsen®/~ | "FERERIGTEEOE TS
RERAERBRNBERRE - 2F  DESREREHABNEEHEILE 16

«(Eﬁ/ﬂ?\ﬁﬁ;ﬁgﬁ'g " zol‘ls 20‘[|7 zol‘ls 20[19 2020 2021
M Cord-cutters H Cord-nevers

Note: ages 18+, pay TV viewers are indviduals who have access to
traditional pay TV services, excludes IPTV and pure-play online video
services (e.g. Hulu, Netflix, YouTube, Sling TV, etc.); pay TV nonviewers are
individuals who no longer have access to traditional pay TV services or
have never had access to traditional pay TV services

Source: eMarketer, July 2017
230345 www.eMarkete/r.corn
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eMarketer FPfE=E %‘Egﬁggiu b s L

gg&d;l&mywand Non-Pay TV Viewers, by Type, %ﬁ'ﬁ = eMarketer%EfﬂU’%\EH:%El ,.4\9630%_5/37— .5@&/\ %Eﬁg

milions and % change B (BR - BENBRE) - th2016F FHE24% - ME20214F - HELESER
2016 2017 2018 2019 2020 2021

Pay TV viewers 2011 196.3 1920 1883 1847 1817 PROEGE10% - UWLEARBIEEISSmU ENNEEREIREHERA - (BEMER

Pay TV viewer growth 1.6% -2.4% -2.1% -2.0% -1.9% -1.6%

Non-pay TV viewers 492 56.6 63.4 697 757 810 [EB|& ~pE -

—Cord-nevers 325 344 363 380 396 410

—Cord-cutters 167 222 271 317 361 401 eMarketerEE/\$ﬁEﬂiPaul VernaiET ”@,7?5555/]7][] EEEIEE.Z_ °

Non-pay TV viewer growth 13.7% 15.1% 12.1% 9.9% 85% 7.1%

—Cordnevers 67% se% sew aw am sev  EE . EHNBEREEZWHBLERERTES - WDish Network#dSling

—Cord-cutters 30.2% 33.2% 22.0% 17.0% 13.7% 11.0%

Note: ages 18+, pay TV viewers are individuals who have access to TV ; E\I_h HBO& ESPN%E%@?Z@?&&%EHE‘?‘H%HEW ﬁﬁ#ﬁﬁﬁ{-_tfx

traditional pay TV services; excludes IPTV and pure-play online video
services (e.g., Hull, Netflix, YouTube, Sling TV, etc.); non-pay TV viewers are

indiduals who o longer have acosss o raitirial pay TV services or NEH EENER FMIEEWEERE ; £=  HulukYouTubeZ 8 iIZEEIRTE
Source: eMarketer, July 2017

228923 wemanewercon O BB SR ERERERES %%E BHEUREEZBEREEWE

Average Time Spent per Day with Video by US Aduits, i Z= o
by Device, 2015-2019 EI/] = A §$
hrs:mins

oo B - ZEREALEEEANBEHLERED  SETHEER (F2R
1) ROBSRSHE T 163 1% 3R — K23/ \ 5888 - 2B RETANELLT -

NEBERUFSRABOERE  S& ZEREABNEEELE17HE
MBI E - Lh20165E M E9.3% -

2015 2016 2017 2018 2019
W TV W Digital video devices**

Note: ages 18+, time spent with each medium includes all time spent with
that medium, reiardress of multitasking, for example, 1 hour of
multitasking with digital video while watching TV is counted as 1 hour for
TV and 1 hour for digital video; *excludes digital; **includes time spent
watching digital video via game console, connected TV or over-the-top
(OTT) device, as well as via desktop/laptop or mobile device, excludes time
spent with video via social networks

Source; eMarketer, Sep 2017
230358 wwow.eMarketer.com 10
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e MBmEaTOP20

mRe/2R BREe/2R
No. Program Name Chan. Type TVR
1 HREBEREGRIRTER FTV faftixss 428 1 —=xA SANLI FmzEEEE 2.95
2 EEKTRLHEZTEENR FTV FfgsEEEE 417 2 BRI SANLI FRE4E 2.78
3 BEIEMTaiwan NO1ERE FTV fRE4E 3.03 3 BREBRRAS SANLI {r&ssrsh 211
4 OPPORI11%4&z£It1EAR CTV (RE4RE 245 4 BREERESASH SANLI EEEEERE 1.68
5 OPPO R11&&#%# 5 CTV RELHKRE 1.87 5 HEREXK SL2 R BE R B 1.52
6 EXREMMAE FTV BEiEEERE 1.37 6 BiMmaEEBHTER SANLI FImEEEs 143
7 RAEEBERRIRESIE (IS RELRE 1.34 7 MEREESSEPLFRE CTIN  MEMEEHE 1.30
8 HMHRXIEHEIS CTS fR&taRs 1.32 8 EBERBREATF GTV-D &l 1.25
9 EpyEEmINE FTV BiEEER 1.26 9 FhEFEMERE CTIN  ¥EM4EEB 1.14
10 XA &&EE CTS REHKRE 1.16 10 B#EEx2 *SCC  FBREBEHE 0.96
11 #HRE3EE TV #RE4rE 1.15 11 1900#r 448522 *SCC  FREBHE 0.94
12 mE8EGOLD TV 4R 111 12 EhikIT SANLI H#EEFEB 0.94
13 =4=t+E#kIt CTV KBEEEl 1.08 13 EaEMNNE SANLI NzEEAEH 091
14 ChocolaBBFEHEIIIERZEIR CTV EEEEE 1.07 14 BEEHELER SETN ¥EM4EEH 0.91
15 1300=RRFRABHEE FTV HEmEEEE 1.07 15 19008EEmFEE SANLI FEmZEEE 091
16 KHAHBBE CTV RELHRE 1.07 16 18305BE/RHFR *SCC  FBFEHR 0.89
17 #ISEAEBEMRPIE FTV trétizss 1.07 17 BBH7E SANLI =8 - Ri¥EenE 0.89
18 BRMENZH FTV REHRE 1.05 18 XHEHHRBI CTIN  ¥EM4EESEB 0.86
19 Movie Time CTV Eif4iE 1.04 19 2200#BARAIAEE SANLI FRE4E 0.83
20 B EHRTE CTS FiEs 0.92 20 2200BYertBaRe A e SANLI fr#isrsn 0.82
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AR TOPL0
(15-24%% - 25-345% « 35-495% - 50311 1)

15-245% 25-3475%

No. Program Name Chan. Type TVR No. Program Name Chan. Type TVR
1 OPPORI1GEIREKR CTV R84 3.19 1 OPPOR11&EHEA CTV frftixss 340
2 BRERESRRZER FTV  tréizss 1.77 2 RERESRRRER FTV  fR&4RE 2.50
3 OPPO R11#/ 855k, CTV FRELHRE 1.53 3 ERERITRHFEZTEER FTV  EfasEEEE 2.40
4 FERRTRFEHEER FTV  EmsEEER 1.52 4  OPPO R11#8# %58 CTV HREBLHE 2.34
5 Movie Time CTV Eil4RE 1.25 5 &EEETaiwan NO1ER FTV HREBLGE 2.22
6 Chocola BBFHEIIIERZEMR CTV BlEEEA 1.16 6 MmEIEE TV HERE 1.40
7 REIFEE TV BREGE 1.15 7 ChocolaBBEHEIIIEEREMR CTV BEZEEE 1.32
8 18301EZ=/\#r TV FEF 112 8 Movie Time CTV Eifflsinz 1.26
9 MmBEGOLD TV %A 1.10 9 EWEEMIWNE FTV  EIEBEEAE 1.20
10 EpyZEmi/©E FTV EIFEEEE 1.06 10 KHAKHEE CTV HREBL4LHE 1.19

35-495% 505U &

\[e} Program Name Chan. Type TVR \[o} Program Name Chan. Type TVR
1 OPPOR114R£2HEAK CTV fastirss 3.21 1 HGERESREXZEH FTV  fréizs 7.51
2 ERRITRLHEZESMN FTV  EmsEEER 2.87 2 ERERTRHIEFEEMN FTV  Em:EEEE 7.47
3 HGRERESRIXZEHRE FTV  fr#tizss 2.68 3 &BEISEETaiwan NO1ER FTV HREBELE 5.58
4 OPPO R118\ 88325k CTV GREHRE 2.30 4 BAEEBERXIRIF (IS BRERE 2.52
5 Chocola BBIERIIIERZIR CTV EIEEEE 1.66 5 1300=mRAR7TRAHBEHEE FTV  HEEEEEE 2.49
6 B&EIBEMTaiwvan NOLER FTV FRELGRE 1.63 6 HBHEXIHIIS CTS fR&tgRE 2.26
7 RAEEE CTS GFRELHRE 141 7 BRERBHENTH FTV HREHRS 2.19
8 MBEBEEBMRAMFREREL TIV EEEEE 1.35 8 HIEFHEHBEME FTV  fR&44RE 2.03
9 Movie Time CTV Ei4RE 1.29 9 EBBMMAE FTV BB EER 1.91
10 #%RE3EE TV  HRERS 1.23 10 KEEH CTV =8 - k¥EeiE 1.85
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A#aTOP10
(15-24%% - 25-345% « 35-49%% - 50311 H)

15-245% 25-345%
1 —=A SANLI [ EER 1.82 1 —=A SANLI  FIrEREEER 3.17
2 1830&REIKLFr *SCC RiB¥ 141 2 HERRK SL2 IREL RS 2.16
3 1900 #EEZE *SCC HREBEHRE 113 3 EB®RXK SANLI  H#EEMEH 1.30
4 18005FEKLFT *SCC  RiBY 1.06 4 EBREBRRBE SANLI  $RE4ARE 1.30
5 SEERLET *SCC FBFA 1.05 5 SUGARMERFHARZAHF] SL2 fREL AR 1.27
6 1200#4ZIRA SL2 fRet iR 0.93 6 BHEEZE *SCC R B A 1.25
7 BEEZE *SCC HBHRE 0.82 7 1900EM#&EEZE *SCC B AR 1.23
8 2215M& SANLI FErsEEEE 0.80 8 BRI SANLI  RELRS 1.19
9 HEENME SANLI  FIEETE 0.79 9 HESReEmSASKH SANLI  RErEEEEE 1.10
10 ESRaeZmEmAS SANLI R EEE 0.79 10 BSFE7E SANLI =8 - kg 1.06
35-495% 50 £
1 —=xA SANLI FErsEEEE 2.18 1 BRAAE SANLI GBS 5.64
2 HEBRRK SL2 R LT ER 2.07 2 —=RA SANLI  ErEsEEEE 413
3 BRI SANLI GRERZE 1.37 3 EERBBRRAE SANLI  fr&iRE 3.93
4 EREBRAREZ SANLI fR&iRE 131 4 BRaEmmASH SANLI  FIrEEEER 2.87
5 2200SUGARZFHEARZEAEFY SL2 IR IR S 1.13 5 BimaZRETER SANLI  REraEEERE 2.59
6 HESRaEZRHASH SANLI R EER 111 6 19008EERIFRE SANLI  FEFEREEEE 1.62
7 SUGARHERFHAREARZFT SL2 R LI R 1.08 7 1230—xA SANLI  ErssEEEE 1.58
8 1830/5HEIKLF *SCC FE¥ 1.08 8 22008BARAIAE SANLI HBEHRE 1.49
9 2000#2inRAZ 05 SL2 fREE iR 1.04 9 X@EAIttFRER CTiN WEMEER 1.47
10 2000E=ZEMKEZ *SCC  #=E 0.99 10 EMiRIT SANLI  HFEEMEH 1.40
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MR 2R EN H /PR B AR =R

ERatE = 15-247% 25-347% 35-497% 50m £
TIV/&®R 0.6 0.40 032 0.50 091
CTV/$18 0.52 0.29 0.28 0.34 0.91
FTV/ER] 0.33 0.13 0.1 0.15 0.69
CTS/ZER 0.24 0.13 0.13 0.22 0.36

BHRFES 15-247% 25-347% 35-497% 50 &
TVBSN/TVBSHES 0.54 0.22 0.36 0.6 0.77
ET-N/SR AR 0.5 0.17 0.31 0.5 0.79
FTVN/ERHE 0.45 0.12 0.11 0.27 0.95
SETN/=1z%rf 0.45 0.1 0.19 0.38 0.84
CTIN/RHES 0.45 0.09 0.20 0.34 0.85
ERA-N/EHHE S 0.24 0.03 0.08 0.15 0.49
EFNC/RAMEHE S 0.18 0.05 0.1 0.17 0.30
UBN/FERLHTE 0.17 0.03 0.09 0.13 031
NTVN/Z #rE 0.15 0.04 0.06 0.16 0.26

BRomEERSERKSR T B KREMESHEEREGE
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No. Program Name Chan. TVR No. Program Name Chan. TVR

1 F=RBRIRAHBEHZEZN FTV 417 1 REBEAESRRTER FTV 428
2 —=RA SANLI 2.95 2 BEIBEMTaiwan NOLE®R FTV 3.03
3 EEREeEMEmASH SANLI 1.68 3 BERAIALS SANLI 2.78
4  EHRmEeERBRHTEMR SANLI 143 4 OPPO R11#4£EIG1EKX CTVv 245
5 EBEXREBHMMARB FTV 1.37 5 BEEBREAES SANLI 2.11
6 FHERIWNE FTV 1.26 6 OPPO R118 &8 ##5k cTv 1.87
7 EBEREAQT GTV-D 1.25 7 HFBITEKX SL2 1.52
8 =H=HTERIE cTv 1.08 8 RRNEEEBERAKRTREIS CTS 134
9 Chocola BBHEIIIEFHZEIR CTVv 1.07 9 BAEXIHEIE CTS 1.32
10 1300=F=@RTRAEFHEE FTV 1.07 10 XA &&EE CTS 1.16

MRS/ Hithdg/ 25

No. Program Name Chan. TVR N[} Program Name Chan. TVR

1  FEXRIERSSIPLERSE CTiN 1.30 1 5&E7E SANLI 0.89
2 REERMERE CTiN 1.14 2 KESH CTV 0.88
3 EEMER SETN 0.91 3 BERFEERALEER SL2 0.72
4 XHEMERFIHR CTiN 0.86 4 RITHERRE *SCC 0.61
5 XEWitFRBKER CTiN 0.82 5 EHoE28&FELaVSt VLSPT 0.55
6 IENEHBIAR UBN 0.77 6 BEZEINESE SL2 0.46
7 SAFREIRA SETN 0.76 7 BIiE SL2 0.45
8 EiniE SETN 0.76 8 BHEIIZAKREE—M TVBSG 0.45
9 CHRHIEIR SETN 0.76 9 BIiRZBERERE SL2 0.45
10 FrEEEREHZR CTiN 0.75 10 B EER TVBSG 0.43
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