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Retail Media Ad Spending Worldwide, 2019-2025 Exhibit 1 - The Commerce Media Market in the US Is Expected to
billions, % change, and % of total digital ad spending Grow by 25% Annually Over the Next Five Years
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Mote: digitol advertising thot oppears on websites or apps that are primarily engoged in
retail ecommerce or is bought through o retailer's media network or demand-side platform
{DSP); examples of websites or apps primarily engaged in retall ecommerce include Amazaon,
Walmart, and eBay; examples of refail media networks include Amazon's DSP and Etsy's

Offsite Ads; includes ads purchased through retail medio networks that may not appear on
ecommerce sites or apps
Source: Insider Intefligence | eMarketer Forecast, Dec 2023

284453 Insider Intelligence | eMarketer

4 ERIZRIR: Worldwide Retail Media Ad Spending Forecast 2024, eMarketer ; How Retail Media Is Reshaping Retail, BCG



o b
Hg nnﬁ EE MARKETING STRATEGY & ® 1w0ox (NI
‘j E nm

HEZT .=.§l$ﬂal:=.\"13|5¥ﬁ..\ =
F S EE AN EES NI IS EH B RESTEAERE

- BEESHULER ‘WDﬂSFﬁ%ﬁE'—ii%EEfﬁﬁ%%%ﬁ?J:W%ﬁ‘aﬁ(Vertical Site) DIRERERE - AINEHEBE B EXiEGoogle B RAVRAL - L #
BREGAIRNI BN 4G g B sl 2 A ECAEH —EE A - = - NRIERMAmEE ERNERFZE ; M3E  #ETEHBRELAF=
BESVYafRXRBUBILYHEM -

m CRARIABEH - D
L B E$15642)

X

i {
) = ¢ APPLE Ii 20w
fi1 N, 7

US?-C TIRWER
499

momoE #4E

SRR EEY (Shopee)
=4}

[FEFE3TE]
FEZ Oreo X ZE*2 859
=4 EZ /#2009 $139.

REERE

105 BAWEMS600 (AVITA)
1507 2k A =R W R(SATU
$7,888

momo& 4743

Lenovo ThinkPad E16 G2.

Intel Core Ultra 5 125U &
$32,499

Lenovo

(1k+)

v swopeETY
wowo W
Igx12 A
=S Google LEINE > 1987 e i 4
4» . N . -




MARKETING STRATEGY & [

ZRMNAY=

XU

Google x Brand x EC = /5 &1FHE

FEE3 Google HEHETE
~ =
am
sAMSUNG ¢ -4 * = —
FaTA AREEAEEEE  WEH? AnE =2 m
=
[}

BESE
MERREGER

Cookieless

pole ol
FREENER

EURERARE
E85khl

EEBREHEHSEINSIE - BE
BZRHBEERLEBY  AEEEHH
BT NEHRERS - HREL
ENREBETREE ERTEREM
BRENERRER T RENER -

BE= BUBIRFAWEEM IR - #ECookie
RRRRERHISS 7 % =7 BUB ER RIS
EE  RZEUBSFaREEBRE
MAEARERN  ERZRHEEERFTA
WMLV ZE - EMES 7 mENES A
K -

RRBABEHEBRT  mEERS
BESSHEREENEEER - AU
RREHERGESRRE  AEBRE
EEREHSHEEREESEMGNS
B RIBYEENEATS -

ZER  FALZEEFAERELEE
ERHBEERERNERTRABBAESD
FH - EmME 7 BEEMeta & Google
EEFaRABREYESTN - B
[REURIE AT IRTIRES - BRSNS
EFTESER LHRRFEEE -

= H HEEFIRBIIFEKIEF




eﬁﬁve L
e ©

Hg EE E MARKETING STRATEGY 2 QD w0
~J nn

BOSEREEEBEFERMNESN=KEER DA EIEHEZLRK

5

TERRFTEGEXZVENE—BETARE  LRkESEBYSEMRREZEHRTANRTRE EnBESIECTEERRBEES
ZRAF=NEENESVTEREES  EMETERBNR LA N SHBELEY - EmE SRS ERIASBRESEHERXRSHRR -

?XEKHX@M&%%%ELﬁﬁA uﬁ
1 FE—HiHERIE . EErENEETREE - fNEE
8 HETERS % EABHREY TS - %?FF%%&%E%&%%%
Rt -

- HETARTEEL EaEM  Z2uAfE
= FinER R E ?Ufra-%ﬁfﬁﬁ’]Lﬁﬂ

« DSP - DMP - Ad Exchange 2 #ii2 B &1 R BEEREREETES
. EARSNERARERETAN CESEL)S

- BERREBENR  REESHINTEHEEM -
HBRETENUB(EESEE -

BRHERETEREEEZIRE D BIREER -

EEI5 EEAIRA B TR R N B R
SRz 8% - LUB SRS B e R B I

EFmNERER




O N T E
fZFHRMNSEREEIE R

ZREEIIRZER DT - ELEYT

TEGRFEENSGEIE  EREREEL  BHETARES
MRS - E‘j' TET@%E@%%EE%R HETR  AmERLSEEGHNERIR  EESURBERT

= S EISAEENRIRAIR

FRE

RBERED I - KBRS RBRIR ¢

> HIE l

Eakiid E=ES

ARERBERFERE ID HE=SER - ItFRUESNESEIRERER -
RATHANSEERNBR -

o FERR: TERMN2 07T S PIEAAE_TNL_2024.09.27

MARKETING STRATEGY &= (¢

TR RESREUENRIAAR

VIR EE TRHEER - dJMEBHUEEZENEBENTS - MEEBERRZRER

[EibizE iR

RIER SR G ERURR

TERBRNES

SR

HEERL/RTEE

, i mEEE . () mEGA

HEERIRESUZIEE

VREGE . RESBACAHETHLEL - BREEREYR

ERTERNHERBENEERT - IR

ek f IERERMEIBENRR -

AEHCEBENBEEAR - HENRY -




MARKETING STRATEGY & @ 100%

ESERERNHESRR
EREZBRERENRE

RHFEEEREZERBENZBYK EERRGASUBYHERTREERE -
BR  KAXSFCER  KEER LR BEEABBEHERBRNESRE - R
AT RIRBABE - BEEmEEEHEE —REZRGIRE  BEARSRAZEKERR
kA& EE - BRI EE - [EEBERNROAS -

4



